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How to Calculate the ”Persuasiveness” of Regional Pictures on the Web.
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Abstract In this paper, we discuss how to extract ”persuasive” images in a collction of regional photos on the
Web. We presume that the persuasiveness of each photo consists of the subject goodness and the photo quality,
and formulate the persuasiveness with approximate subject goodness guessed by Web 2.0 contents and with the
previous method of photo quality assesment. In the inspectation experiment, we found that the weights of the two
indices for persuasiveness depend on the region, and they are almost independent. And we also found our method
makes it posssible to extract persuasive images more precisely than previous text-based methods.
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